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N.B. This overview identifies some major standards but does not aim to be comprehensive 













No Promotion before receiving the Marketing Authorisation; 
•  Promotion must be in accordance with the MA and not inconsistent with the SmPC 
•  The legitimate exchange of scientific information during the development of a medicine is not prohibited 



Limited proactive activities before a MA grant to assist the NHS with financial planning 























Damgaard (February 2010) 
• Dissemination of information by independent third parties not excluded from the EU 

definition of advertising.  
• So - Information from journalists (and patients associations etc.) could be considered as 

advertising prescription medicines  

ABPI v MHRA (April 2010) 
• Personal incentives to prescribers to prescribe certain medicines are not a breach of the 

advertising regulations if they come from health authorities  
•  Incentives from companies remain illegal  

MSD: SmPC on websites (May 2011) 
• Unadulterated SmPC is not advertising 
•  Intent , content and practical impact are important in deciding what is and is not advertising 
• Just because it comes from a company doesn't mean it is advertising. 
•  ‘Push’ is different from ‘pull’; passive websites do not push. 










