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_Siunds great but ...

A selection of Homemade Dessert’s

HAeR

Freshly brewed Coffee served with Caramelized Biscuits

HKKK

How about a glass of Wine or Port
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T_he challenge of writing

= What is easy...
= To write ‘rubbish’
= Put it down and let them figure it out
= If you can’t convince them, confuse them

= What is harder ...

= To make writing clear, concise and
understandable



A personal challenge

= Diploma in Plain English

Plain English Campaign

Fighting for crystal-clear communication since 1979

= Writing is a true skill
= Writing for patients is an amazing skill
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In this session

= Quick refresher of key writing skills

= Top tips
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Plan before you start

= Have a clear plan about what you
want to communicate

« What do they want to know?
= Remove the ‘so what’ information

= Put the most important information
first

= Call to action
- Executive summary =



Be personal

= More information can be provided by
the prescribing healthcare
professional.

= If you need more information, please
ask your doctor, nurse or pharmacist.



Chop to keep sentences short

= [ am writing in response to your
recent enquiry concerning the use of
XXX.

= [ must point out that we are not
legally allowed to ......

= [ am enclosing a cheque for the sum
of £12.96.
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J_argon

= Average UK reading age is that of a
9-12 year old child
= Pharmacovigilance
« Healthcare professional
= Adverse event
= Black triangle additional monitoring

* Understandable vs dumbed down
and patronising -



Correct, consistent terminology

= Use everyday, conversational words
= patients
= patient information leaflets
= patient websites

= Me: People with sight problems

= RNIB: if you're losing your sight or
you're blind or partially sighted
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Layout is critical
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Understandable images

N

What is it used for?



Consider text formatting

= DO NOT HESITATE TO CONTACT ME

= Do not hesitate to contact me

= The quick brown fox jumps over the
lazy dog
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_Aﬂvays proof your work

= An ode to a PC

Ann owed two a pee see



Get in touch

= Bespoke in-house training
= Writing projects

Www.jaynepackham.co.uk
jayne@jaynepackham.co.uk
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