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What is open access?

1. Making content openly available
online to read
meaning your article can be read

by anyone, anywhere
(so long as they have an internet

connection)

2. Making content reusable by third
parties with little or no

restrictions
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Why OA — by numbers

15%
e Growth in OA revenues 2014-2015

$335 million
e Global OA revenue in 2015

4%
e OA revenue as percentage of the journals
market

794

e Number of global OA Policies (according to
ROARMAP)

12%

e Percentage of university spend on journals
spent on APCs in the UK in 2016
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Global context

% of research published OA by Country - 2017
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Pros and cons

Fewer economic restrictions on * Geographical differences

volume of published research

g— e Potential for greater reach and e More admin

c impact of published research e Cost

O ¢ Greater discoverability e Compliance with funder
8 e Higher usage and citations requirements

S e Retain copyright * Licencing

LL 7 e Post Version of Record * Lack of funding

J anywhere e Subject differences
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Journal publishing models
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https://authorservices.taylorandfrancis.com/publishing-open-access-with-taylor-francis/
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* Publication of the final article (Version of Record)

* Article is made freely available online, often after payment of an
article publishing charge (APC)
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SERIALS REVIEW, 40: £3-81. 2014
Published withlicemse by Taylor & Francis
ISSN: 00987913 print / 1579-095X online
DOI: 10.108/00987913.2014.924307

{ Routledge

Tayior &rancs Group

GUEST EDITORIAL

Introduction to OAWAL: Open Access Workflows
for Academic Librarians

Jill Emery
Branford Price Millar Library, Portland State University. Portland, Oregon. USA

Graham Stone
Computing and Library Services, University of Huddersfield, Huddersfield, United Kingdom

“This editorial provides a
Librarians. The intention
of discussion. In conclus
for the OAWAL project.

Keywords: open access

OAWAL: Open Access Workflows for Acad
(Emery & Stone, 2014) grew out of recog

access (OA) publishing is nota trend or a fa

model of content publication that librarians

increasingly over the advent of the 21t centu

is to make OAWAL an openly accessible v

librarians working on the management of of

flow within their given inStHULONS. THE Wel v ws vussnrmey
constructed to be a base that librarians can build on to create
context-sensitive workflows. To this end, OAWAL is agnostic
regarding the route to open access; it describes and discusses
multiple business models for open access publishing, and
it does not promote any one given model or business plan.
‘The six draft sections are the beginning building blocks; itis
intended that these are built on with the help of library and
information science professionals—through in-person com-
ments via this blog, Twitter, Facebook, at conferences, and
also via online crowdsourcing. The authors would greatly
appreciate constructive criticism and suggestions on how to
improve the website and its sections for information pro-
fessionals and. to this end, comments have been enabled
within each section. As OAWAL develops, it is hoped that

© il Emery and Grsham Stone
Libes
a0, 1975 SW Park Stret, Potland, OR 97201, E-mail: emery @pa.ed

& Workflows for Academic
along with the major topics
future plans of the authors.

1, open access standards

srkflows will be developed that can be shared
 and information science community at large.
site is open o all feedback. the OAWAL web-
reated 1o be prescriptive of any one specific
1 or philosophical arguments over business
n. Furthermore, any commentary that appears
2 for specific publishers or vendors, or tools
o s s wwther the topic of the section, will also not be
sustained.
In order to provide the reader with an overview, the fol-
lowing outline provides a description of the six sections of
OAWAL, as they currently stand on the website.

ADVOCACY

‘This section focuses on how to develop the message on open
access publication to various stakeholders within the ac

demic community. Buy-in for open access has to start at an
onganizational level. Once this is achieved. the message to

p in
as well as in instruction to students in order to capture con-
tent can begin in eamnest. The message needs to be consistent
to constituents i all areas on campus—mandates or policies
‘may or may not be the way (o gain the greatest buy-in from
the community. The promotion and value of the repository

Author



OA and reuse

Open access is distinguished by the ability to reuse

content
Q. : :
8 * Authors transfer copyright * Authors retain copyright
6 to publisher e Authors grant non-exclusive
% e Publisher licence (and licence to publish
§ charge) third parties to e Authors choose Creative
L % reuse Commons reuse licence to
‘é _% define how third parties
O § may reuse their work

O
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How to read a licence

SIS

Creative Others must Others can only Others cannot The work must

Commons licence acknowledge you re-use your work amend your work be shared under

when they re-use non-commercially the same licence
your work as the original
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* Deposit of an (earlier version of an) article in a
repository, usually after an embargo period.

* Supported by Version of Record published in a
subscription journal.

Peer review,
revision, etc.

Submission -

AOM

Posting of AMO, copyediting,
typesetting, tagging etc.

Taylor & Francis Group
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Approach to the transition:

piloting the models

Transformational Agreements

Regional Offsets

Institutional Memberships

Research Dashboard Service
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Publishing ethics

e There are publishers and journals who exploit

authors. They have been referred to as ‘predatory
publishers’ although this is a rather debated term.

e All our Open Access journals are peer reviewed. Even
‘mega-journals’ still require a soundness of
methodology.
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Choose the right journal for your research
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Publishing ethics cont.

DOAIJ is increasingly positioning itself as an OA journal
‘whitelist’.

Many funders now mandate that a journal must be
indexed in DOAJ in order for researchers to receive
funding for APCs.

Most of T&F open access journals (including Dove

Medical Press and Cogent journals) are indexed in
DOAJ, and we are applying for the rest of our

portfolio.
T&F is a member of OASPA.

N/ A\ | DIRECTORY OF
D J /\ J OPEN ACCESS
J\_J/\_J JOURNALS
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Open data

* Funders, and some publishers, are increasingly mandating open data
where practical and ethical.

 Aids reproducibility and discoverability, and allows others to build upon
your research.
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R reséarch.

get more citations for all of the outputs of your academic research
over 5000 citations of figshare content to date

"figshare wants to open up scientific data to the world”" ]I [EIE[E] &
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Thank you

Elizabeth Knowles

Elizabeth.Knowles@informa.com

+44 (0) 20 701 74742

Feel free to contact me with any queries.
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